Oil mills sold more rapeseed oil

Berlin, 28 June 2023. Rapeseed oil sales by German oil mills remained well
below the figures in the same months of the previous year at the beginning of
the crop year, stagnated around the turn of the year and then really picked up
pace in the second half of the crop year.
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According to the German Federal Office for Agriculture and Food (BLE), German oil

bottlers from July to April of the current crop year 2022/23. This was a 7 per cent rise
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trumps. The tonnage rose 13 per cent to 303,800 tonnes compared to the same Web  www.ufop.de

per cent on the reference period.

Gesellschaft (mbH), foreign trade in rapeseed oil from oil mills in Germany came up

period a year earlier and as much as 29 per cent compared to 2020/21.
Rapeseed oil sales reached around 108,200 tonnes in April 2023, after peaking at
121,100 tonnes in March 2023.

Rapeseed oil sales of German oil mills
in 1,000 tonnes
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Quick information on UFOP e. V.:

The Union for the Promotion of Oil and Protein Plants e. V. (UFOP) represents the political interests of
companies, associations and institutions involved in the production, processing and marketing of domestic
oil and protein plants in national and international bodies. UFOP supports research to optimise agricultural
production and for the development of new recycling opportunities in the food, non-food and feed sectors.
UFOP public relations aim to promote the marketing of domestic oil and protein plant end products.



