
 

HVO flexibly buffers biofuel demand  

UFOP: fuel statistics should reflect HVO share 

 

Berlin, 25 April 2025. – Hydrotreated vegetable oil (HVO) is used to meet 

greenhouse gas reduction obligations, although the cap of 7 per cent by 

volume in fossil diesel fuel is insufficient to fulfill the requirements. The Union 

zur Förderung von Oel- und Proteinpflanzen e. V. (UFOP) has highlighted this 

issue and renewed its call on the Federal Ministry of Economics and the 

Federal Office of Economics and Export Control (BAFA) to include HVO shares 

in future official statistics to enhance transparency. 

 

The association has underlined its position by pointing to the expansion of European 

HVO production capacity to approximately 5 million tonnes and the larger number of 

fuel traders and importers.  

 

With the introduction of the sustainable aviation fuel (SAF) mandate introduced in 

2025, demand for HVO is expected to rise further, potentially leading to additional 

price increases for HVO – even in the fuel market. 
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Editorial contact: Stephan Arens 

 Tel. +49 (0)30 235 97 99 – 10 

 E-Mail: s.arens@ufop.de 

Quick information on UFOP e. V.:  

The Union for the Promotion of Oil and Protein Crops e. V. (UFOP) represents the political interests of 
companies, associations and institutions involved in the production, processing and marketing of domestic 
oil and protein crops in national and international bodies. UFOP supports research to optimise agricultural 
production and for the development of new utilisation possibilities in the food, non-food and feed sectors. 
UFOP public relations aim to promote the marketing of domestic oil and protein crop end products.  
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